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How Innovation Strategy Implemented would be Aligned with Growth and Sustainability of Abu Dhabi Economic Vision 2030
The innovation strategy implemented would be aligned with the growth and sustainability of Abu Dhabi economic vision 2030 in various ways. According to Low (2012), the first way to align the innovation strategy implemented with the growth and sustainability of Abu Dhabi vision 2030 is by ensuring that the economic development will have an average growth rate from year to another. Also, having an average economic growth rate of 6 percent will enable the Abu Dhabi to grow at a sustainable yet a faster pace. Consequently, expanding at a sustainable and a quicker rate will ensure that Abu Dhabi can benchmark at a rate which other countries such as Norway have adopted over the past few years (Madden, 2015). Also, it will ensure that the time frame set to achieve the economic vision 2030 is utilized to the maximum for the positive economic results.
Fostering non-oil GDP growth more so at a higher rate compared to that in the oil sector will help Abu Dhabi to diversify and hence align the innovation strategy implemented with the growth and sustainability of the vision 2030. By establishing a non-oil GDP growth, Abu Dhabi will also be able to achieve an equilibrium in the non-oil trade sector by 2028 (Mezher et al., 2010). For that reason, Abu Dhabi will have been able to demonstrate the ability to install extra depth regarding growth within the economic structure. Consequently, seeking to establish a non-oil GDP will enable the Abu Dhabi to achieve a milestone development in the overall economy thus being able to compete healthily with other players at international markets.
Another way in which the implemented innovation strategy will be aligned with the growth and sustainability of Abu Dhabi economic vision 2030 is giving the economic stability a significant consideration. According to Madden (2010), an economic balance is given an essential factor ensuring that the non-oil fiscal deficit falls by a substantial margin over the target period. Also, the economic balance will also be achieved through formulating policies that favor and does not differ from the benefits of economic growth. At the end of the day having done such the government of Abu Dhabi will have been able to align the implemented innovation strategy with its growth and sustainability regarding the economic vision 2030.
In consideration with the unemployment in the national population, the Abu Dhabi will place much emphasis on the human capital side which will enable it to align the implemented innovation strategy with the growth and sustainability of the Abu Dhabi economic vision 2030 (Khirfan & Jaffer, 2014). Also, the Abu Dhabi government has aimed at reducing the national population by 5 percent an aspect that will help it to achieve full employment. The Abu Dhabi economic vision 2030 growth and sustainability will have been aligned with the innovation strategy implemented.
The other way to align the innovation strategy implemented with the growth and sustainability of Abu Dhabi vision 2030 will be through establishing realistic and stable growth targets which would end up increasing the GDP by more than five times (Ahmed & Abdalla Alfaki, 2013). Healthy growth at the end of the set time frame will be achieved since it will be aligned with the expected rise in the Abu Dhabi population by 2030. Therefore, placing more consideration on the realistic and stable growth targets will be a recommendable way to align the implementation of the innovation strategy with the growth and sustainability of the country’s economic vision 2030.
Impacts of Innovation Strategy to Growth and Sustainability
Innovation impacts growth and sustainability in different ways. One of the ways that innovation impact growth and sustainability are through cost-effectiveness (Rainey, 2010). When innovation has been put into place, it is discovered and becomes more accessible to apply less input for more outputs in the production process. For that reason, the production process becomes cost-effective. The same applies to Abu Dhabi government towards its achieving of the vision 2030. According to Epstein & Buhovac (2014), with innovation in place, all the strategies applied will bring in the aspect of affordability and at the end of the day the operation will not incur so many expenses to the government. Therefore, innovation when aiming for growth and sustainability is essential as it caters for cost-effectiveness.
The other way that innovation impacts growth and sustainability is through maximum utilization of time. The Abu Dhabi vision 2030 can easily be achieved if the government puts strict consideration on the time frame set (Carayannis & Rakhmatullin, 2014). However, the time frame set can only be utilized to the maximum just if innovation is put in place. Recent researchers have clarified that innovation helps to improve the chances at which the goals of the project accomplished by ensuring that the time allocated is utilized appropriately. Thus, it is recommendable that the Abu Dhabi government has taken into consideration the aspect of innovation as a way to achieve growth and sustainability.
Innovation also impacts growth and sustainability through bringing in new ideas that make the overall production process to be much efficient. According to George et al. (2012), the new ideas brought forth ensure that the production process tends to produce as much as expected hence contributing to the success of the sector involved when compared to others. For that reason, the Abu Dhabi government putting innovation into place will enable the aimed growth and sustainability of the same economically to be achieved for the better for the country’s economy. The aspect of innovation resulting to new ideas makes it appropriate for any government to meets its future vision since it has been proved in the past to work for the best.
According to Schaltegger & Wagner (2011), innovation when putting into place impacts growth and sustainability in a way such that it facilitates allocation of skills and resources to different sectors of the economy wisely. The moment resources and skills have been allocated appropriately; the laid economic growth becomes easier to achieve. Hence, Abu Dhabi taking the required steps and choices to adopt innovation will enable it to establish the required growth and sustainability economically (Boons et al., 2013). However, much emphasis must be placed on how the resources and skills are allocated to different sectors to ensure equity which enables the sectors to move in one direction to meet the required economic goals.
Perceived Primary Challenges of Innovation toward the Growth and Sustainability
There are some challenges that the stakeholders perceive as the primary challenges of the innovation strategy towards the growth and sustainability. According to Lundvall (2010), one of the unique problems is the institutional inertia juxtaposed against the wrongly designed accountability system. Once this happens, the executive comes up with an innovation initiative and even gain a lot of interest in it. The innovation strategy results to institutional design that has incentives which tend to counter some of the conditions that reward innovation such as customer experience, distance from the customer, risk and failure aversion, short-term growth and overly siloed teams. Therefore, it is the responsibility of the stakeholders to ensure that they are fully prepared to apprehend the institutional inertia challenge as soon as it arises (Markard et al., 2012).
Another primary challenge perceived by the stakeholders is that innovation cannot be ‘shrink-wrapped' and also be ‘delivered.' However, the stakeholders should keep in mind that the market success determines true innovation and it facilitates customer adoption. Also, the stakeholders need to have the right balance between all the considerations that call for innovation which mostly comes from the customer’s expectations and thus need for rapidly changing technology which in most cases it comes in with innovation (Ottman, 2017). Also, there is a need for the stakeholders to have a comprehensive long-term view of their corporates to deal with this kind of perceived challenge.
Marketing focused learning capability also comes in as another perceived primary challenge towards growth and sustainability. According to Lüdeke-Freund (2010), many of the stakeholders are not able to study the market comprehensively as innovation tends to affect their capability. Therefore, many stakeholders end up discouraging innovation more so at its initial stages in the project since most of the times if not appropriately implemented may result to undesirable impacts to the project and also the organization at large. However, before innovation implementation process starts, the stakeholders should put measures to ensure that market learning capabilities are not interfered with in any way.
Innovation also tends to come with a loss of focus on the bigger picture and figuring out how to engage (Park & Boo, 2010). Many stakeholders have clarified the inability to figure out issues after placing so much attention on the innovation aspect and thus forgetting other vital activities of a project. Therefore, this comes as a warning to the stakeholders that focus should be placed on the whole elements that result in the success of the project and not just the innovation side. Consequently, it is essential for the stakeholders to be able to build on one great product instead of being disrupted by innovation concern. According to Fisk (2010), the stakeholders have perceived the challenge of being unable to figure out how to engage different parties in the project once the innovation is put into place. Therefore, in the recent past, many stakeholders have reported encountering difficulties when it comes to identifying the correct startups and hence at the end of the day they end up losing focus.
Stakeholders Perception of the Influence of Innovation Strategy of the Growth and Sustainability
	Currently and also in consideration with the past research on stakeholders’ perception on the influence of innovation strategy of the growth and sustainability, it has been clarified that stakeholders usually place a high expectation on the role that innovation plays towards growth and sustainability. According to Darnall et al. (2010), many of the stakeholders appreciate the fact that innovation brings more good than harm to a company or any organization whenever it is introduced and implemented in the right way. However, if the persons in charge of innovation implementation do it wrong, then the organization will have to deal with the challenges encountered as a result of the incorrect application.  
	Again, stakeholders have also appreciated the positive impacts that innovation brings to the organization such as good customer relations, high-quality goods and services and timely service delivery among others (Guoyou et al., 2013). However, the same stakeholders put it clear and hold that unless the innovation strategy is shared across all the playing parties, then the targeted impacts at the end of the innovation implementation process may not be achieved. Consequently, stakeholders put it clear that the process of innovation implementation must always be aligned with the aspect of growth and sustainability or else affect the whole operation of the project. Finally, although the influence of innovation strategy of the growth and sustainability may be positive towards the organization development, it also becomes essential to appreciate the stakeholder’s presence and participation in the innovation implementation process for the better of the project.
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